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Myth

“The most outlandish reason I’ve heard for someone not using LPG is because they have children”



18% from stroke,
27% from ischaemic heart disease

20% from chronic obstructive pulmonary disease (COPD)
8% from lung cancer.

7 million deaths were attributable to the joint effects of household (HAP) and ambient air pollution (AAP) in 2016

About 94% of these deaths occur in low and middle-income (LMI) countries, about 980 000 deaths occur in Africa

27% are due to Pneumonia

“Exposure to household air pollution almost doubles the risk for childhood pneumonia and is responsible for
45% of all pneumonia deaths in children less than 5 years old. There is also evidence of links between Household
Air Pollution and Low Birth Weight, Tuberculosis, Cataract, Nasopharyngeal and Laryngeal cancers”.

Reality

Source: WHO



Life and Quality of Life 

Environmental
Emergency Market Share

Economic Stagnation 

What is LPG Ignorance costing us?

- This is a continuum with premature 
death on on end and a range of 

diseases on the other with women 
and children being the most badly 

affected.

- Disability Adjusted Life Years

At COP26 Glasgow, Lagos was 
listed as one of the top 3 cities 
in the world at the cusp of a 
Climate Change emergency. 

Soot Situation in Rivers State

Deforestation issues in   
Northern Nigeria 

The Culprit?

LPG  as a low hanging 
decarbonization strategy

- Wrong Perception
- Misinformation

- Inadequate information
-Media



How far off are we; what is the size of the potential?

Population Annual Consumption LPG Per Capita
Number of Cylinders 

in circulation

Brazil 207 Million 7,900,000 MT (2017) 30kg 100 Million

Nigeria 200 Milliion 1,000,000 MT (2020) 5kg 10 Miilion

Indonesia 260 Miilion 7,200,000MT (2017) 40kg Over 100 Million



Data!

What is the size of the 
market and what 
dimensions exist?

What is the extent of 
infrastructure across 

the country?

What are the 
competing fuels and 

how are they accessed? 

Modes, Channels and 
Stakeholders

Which institutions exist 
that  can be leveraged 

on?

How can influencers be 
used to correct 
perceptions and 

aversion?

Which modes of 
communication will 
be most effective?

Government Action

Cylinder Injection and 
Aid  Acquisition

Popularize the 
disadvantages of 

competing fuels using 
mass media. 

Imperatives for a Sustainable Awareness and Sensitization Campaign

MFB
POS Agents

Access to Credit

Financial Institutions & 
Technology

Foreign 
Exchange

National 
Orientation 
Program



• Nigeria was recently named as the poverty capital of the world with 93 Million people living below the
poverty line - on less than $2 a day. For context, 1kg of cylinder sells between $1.28 to $2.00. So beyond
aiding conversion, the most vulnerable people will require financial aid to assist with transitioning

• The recent price increase is hurting awareness efforts as the calorific advantage LPG had over competing
fuels is been eroded by the price

• It is also imperative that different stakeholders within the government are not working at opposites within
the corridors of government as it reflects a poor image within the agencies

• Feedback on pricing is two- fold
• The first category is people who use LPG and can afford to re-allocate their resources to purchase
• The second category is where the problem is- people who couldn’t afford LPG prior to the recent

price hike, and have now completely resigned that LPG is an elitist fuel

Pricing – An imperative for Awareness Sensitization



o Women with access to LPG are critical to poverty eradication meeting SDG 1,5 & 7

o Women with LPG access can have a ripple effect: Targeting women as a specific and distinct target group
for LPG Awareness and access is one way to expand usage and popularity. In Kenya, a study on improved
cook- stoves revealed that customers that purchased a cookstove from a woman (rather than a man) were
more likely to report that they used it all of the time and also felt it was better overall than their traditional
stove

o Women in the LPG value chain can improve the efficiency of the supply chain: This chain provides job
opportunities for the poor (including women) at different levels and steps—ranging from peer to peer
training, feedback collation, delivery services, credit and thrift associations, towns meetings etc. More so,
women who are part of social networks that differ from those of men, have access to hard-to-reach
households

o Studies show that women reinvest 90 percent of their income in their families and communities: while
men reinvest only 30 to 40 percent; thus the implications for economically empowering women can reach
far beyond the individual (Borges, 2007). Women are also more likely than men to invest a large proportion
of their household income in the education of their children, including that of girls (Lewis, 2013; IMF,
2013). According to the ILO, women’s work, both paid and unpaid, may be the single most important
poverty-reducing factor in developing economies

Gender Mainstreaming can play an important role



o Adopting a country wide orientation program, popularizing the disadvantages of competing fuels

o Ministries, Departments and Agencies must work in concert to achieve the objectives of the Decade of
Gas, in particular the 7.5% VAT on Imported LPG is a front burner issue which should be addressed by all
stakeholders involved.

o There needs to be a targeted intervention for Low Income Women who currently cook with LPG but risk
returning to fossil fuels in the current price regime

o LPG Advocacy for Secondary School Students especially girls who can become change agents to their
parents and influencers within their communities

Recommendations



o Women in LPG is an international Network with our main objective as improving Gender Diversity in a male dominated
LPG Sector and the Nigeria Chapter was launched in 2015 in collaboartion with the NLPGA. We are present in six
countries including Nigeria, South-Africa, Myanmar, USA, India, France and just recently Kenya

o We recognise the importance of gender mainstreaming to diversity in order to acheive social and economic gains and
have tailor made programs and projects designed to meet same

o Past Campaigns Include.....
o Awareness and demo campaigns at public markets
o LPG Education at Secondary School Level
o LPG Youth Empowerment Outreach
o LPG Knowledge Exchange Programs for Female Entreprenuers

Women in LPG



Women in LPG

Contact us

Email: winlpgng@gmail.com

08023054332, 08026969151
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